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Summarise Organise Recall
Test 

Yourself
Summarise your 

class notes, 
handouts and wider 

reading to 
condense and 

transform them as 
you go along (saves 

time and stress 
closer to exams).

Organise your notes 
and revision using 

PLCs (or Exam 
Specifications) and 

create Revision 
Timetables, to focus 
time and effort on 

weaknesses.

Use active recall
and spaced 

repetition to
memorise the 
information.

Test Yourself using 
low stakes and high 
stakes questions to 

check you can 
apply knowledge 

and understanding. 

40% 10% 30% 20%
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1 TIER THREE VOCABULARY

Monologue

A long speech where a person or 

character will reveal their opinions 

about something. Monologues are 

different from soliloquys in that they 

might be delivered in front of other 

characters.

Dramatic Irony

When the audience knows 

something that the characters in the 

play do not

Characterisation

Methods the writer uses to show the 

reader information about a 

character (i.e. description or 

dialogue)

Juxtaposition
When two things that are opposites 

are put together

Mood
The feeling or atmosphere that is 

suggested in a text

Interrogative

Gesture or tone of voice used by a 

character which shows they want or 

trying to gather information. Can 

come across as threatening or 

controlling.

Simile
A comparison between two things 

using the words ‘like’ or ‘as’

Tone

The way something is written or said 

to communicate an emotion or 

feeling

Pronoun

Words used to refer to someone in 

place of their proper name (i.e. he, 

she, they)

Imperative
Language that is a command or an 

order. 

2 Capitalism vs Communism

5 Social Hierarchy
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3 Industrialisation

The Industrial Revolution began in the 18th 
century and continued into the early 20th 
century. During this period, the perspective 
on workers changed. People were seen as 
cogs inside the giant machine of industry. 
With a steady increase in population, workers 
became more numerous. This in turn meant 
that employers could always find eager 
replacements for their employees. If a person 
did anything to upset their employer, that 
individual would quickly find themselves out 
of work.

4 Reading Skill

Begin to explore what makes a good 
Literature Essay with a Thesis Led 
approach.

1. A really clear and perceptive 
argument, driven through a thesis.

2. Analysis of the text – the characters, 
the structure and the language used 
in order to support our argument.

3. Demonstrating an understanding of 
what the writer aimed to achieve with 
their story.

English Knowledge Organiser: An Inspector Calls 
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Key Characters Purpose & Summary

The Inspector The Inspector serves as a voice to Priestley –

he is representative of social responsibility 

and holds the Birlings to account over their 

various failings.

Mr Birling Birling is used to mock and criticise capitalist 

society, particularly those who lack social 

responsibility. Priestley undermines 

capitalism through dramatic irony by having 

Birling describe the titanic as ‘unsinkable’.

Sheila Sheila is vein and arrogant, but also insecure 

and still somewhat moldable. Sheila 

demonstrates the possibility of change and 

redemption, especially amongst the young.

Eva Smith
Daisy Renton

Eva Smith is symbolic of the vulnerable 

members of society – particularly females. 

This is why Priestley called her Eva, derived 

from the name ‘Eve’ – a biblical reference. 

Furthermore, the name is Smith a common 

name to show she is more symbolic than 

literal.

Key Symbols What They Represent

The Photograph Judgement and Guilt.

Setting Wealth and Comfort

The Engagement Ring
Love and commitment –

this is later tarnished.

Lighting

Intensity and 

judgement – like an 

interrogation.

English Knowledge Organiser: An Inspector Calls 



1 TIER THREE VOCABULARY

Allegory

A story that is representative or 
symbolic of something much 
bigger and has a political, moral 
or social message.

Climax
The peak of the tension or 
excitement in a story, usually 
occurs near the end.

Satire
A story or text that is designed to 
mock or criticize an aspect of a 
society in a humorous way.

Social 
Commentary

A story or text that is a comment 
on the social or political issues in 
a country, usually with the 
purpose of inspiring change.

Hyperbole Overdramatic language.

Euphemism
When something is said in a more 
polite or less offensive way in 
order to not offend or upset

Imagery

Descriptive or figurative 
language that helps the reader 
visualize the story (i.e. metaphors 
and similes are forms of imagery)

Adverb
Words that are used to describe 
verbs (verbs are action words)

Reference
The act of mentioning or talking 
about someone or something 
directly or indirectly.

Symbolism

When something, usually a 
physical item, is used to represent 
an idea or concept that is 
important to the story

2 Exploitation

Watch speeches from the likes of Martin 

Luther King and Winston Churchill to help 

you prepare for your assessment.

5 Improving your speeches

The action or fact of treating someone 
unfairly in order to benefit from their work.

12

3 Dramatic Irony

Priestly uses dramatic irony to undermine 
capitalist ideas. The play is set in 1912 but 
written in 1945. Therefore, Priestly has his 
heavily capitalist characters say things such 
as the titanic is ‘unsinkable’ as the audience 
knows this not to be true. This makes us think 
they lack intelligence.

4 Speech Writing

Learn to write your own speech writing 
by exploring techniques such as 
anecdotes, research and anaphora. 
Then perform the speech to your fellow 
students as part of your English 
Language GCSE.

English Knowledge Organiser: An Inspector Calls 



Key Ideas: Enlargement and 
similarity

Sparx
Code

S O R T

Enlarge a shape by a positive scale factor M178

Enlarge a shape with a fractional scale factor M178
U519

Enlarge a shape with a negative scale factor (H) U134

Solve problems with similar triangles M324
U578

Explore ratios in right angled triangles (H) M178

Key Ideas: Probability Sparx
Code 

S O R T

Find a single event probability M941
M938

Find relative frequency M332

Calculate expected outcomes M206

Find independent events -

Use diagrams to work out 
probability

M299
M829
M419

Maths Personal Learning Checklists
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Key Ideas: Solving ratio and 
proportion problems

Sparx
Code

S O R T

Solve problems with direct proportion M478
M681

Use conversion graphs M843
M771

Solve problems with inverse proportion U357

Solve ratio problems M525
M801

Solve ‘best buy’ problems M681

Key Ideas: Rates
Sparx
Code

S O R T

Solve speed distance time problems U151

Use distance time graphs M581
M551

Solve mass, density, volume problems U910

Solve flow problems and use flow graphs U896

Interpret rates of change and their units U151
U910
M772

Key Ideas: Algebraic 
Representation

Sparx
Code 

S O R T

Find a single event probability M941
M938

Find relative frequency M332

Calculate expected outcomes M206

Find independent events -

Use diagrams to work out 
probability

M299
M829
M419



VOCABULARY

Maths Knowledge Organiser

14

VOCABULARY VOCABULARY

Enlarge: a transformation where a 

shape is made bigger or smaller

Similar: a shape has corresponding 

sides that are in proportion but angles 

that are equal

Scale factor: the ratio of 

corresponding measurements 

between two shapes

Corresponding: equivalent or 

comparable sides

Adjacent: two sides that join at a 

common vertex

Hypotenuse: the longest side in a right 
angled triangle

Proportion: a comparison between 
two numbers

Ratio: a ratio shows the relative size of 
two variables

Direct proportion: as one variable is 

multiplied by a scale factor the other 

variable is multiplied by the same 
scale factor.

Inverse proportion: as one variable is 

multiplied by a scale factor the other 
is divided by the same scale factor

Mass: a measure of how much matter is 

in an object. Commonly measured by 

weight.

Origin: the coordinate (0, 0)

Volume: the amount of 3D space a 

shape takes up

Substitute: putting numbers where letters 
are – replacing numbers into a formula

Probability: the chance that something 

will happen

Relative Frequency: how often something 

happens divided by the outcomes

Independent: an event that is not 

affected by any other events.

Event: the outcome of a probability – a 

set of possible outcomes.

Biased: a built-in error that makes all 
values wrong by a certain amount.

Quadratic: a curved graph with the 

highest power being 2.

Inequality: makes a non-equal 

comparison between two numbers

Reciprocal: a reciprocal is 1 divided by 

the number

Cubic: a curved graph with the highest 

power being 3.

Origin: the coordinate (0, 0)

Parabola: a ‘u’ shaped curve that has 
mirror symmetry



Maths Knowledge Organiser – Enlargement & Similarity 
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Maths Knowledge Organiser – Solving ratio & proportion problems
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Maths Knowledge Organiser – Solving ratio & proportion problems
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Maths Knowledge Organiser – Rates 
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Learning Cycle 3 Knowledge Organiser – Rates 
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Maths Knowledge Organiser – Probability 
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Maths Knowledge Organiser – Probability 
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Maths Knowledge Organiser – Algebraic Representation  
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Maths Knowledge Organiser – Algebraic Representation  
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Biology S O R T

Communities & Ecosystems

Food Webs & Adaptations

Trophic Levels & Biomass

Interdependence

Measuring Abundance

Carbon and Water Cycle

Decomposition

Impact of Environmental Change

Biodiversity

Food Security and Farming

Role of Biotechnology

Science Personal Learning Checklists 
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Chemistry S O R T

Pure Substances & Formulations

Chromatography

Gas Tests

Flame Tests & Metal Hydoxides

Non-metal Ion testing

Instrumental Methods + Identifying a 
mystery ion

Evolution of the Atmosphere

Atmospheric Pollutants + Climate case 
study

Greenhouse Effect & Climate change

Finite & Renewable Resources

Potable Water

Waste Water Treatment & 
Metal Extraction

Preventing Corrosion & Alloys
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Computing: Business Studies S O R T

Understand needs and wants of consumers and the difference between goods 
and services​

Understand how a business can add value to a product or service​

Understand the different forms of research​

Describe the purpose of research

Understand market segmentation and target audience​

Describe the purpose of a Market Map.​

Be able to describe the product life cycle

Create a Boston Matrix for a brand​

Be able to calculate the costs of a business​

Understand the break-even formula​

Understand the different methods of advertising and their benefits​

Understand how the 4 P’s are used in advertising​

How the Design mix is used in production

Computing Personal Learning Checklists
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1 TIER THREE VOCABULARY

Advertising

The paid promotion of products or 

services through various media channels 

to reach and persuade a target audience.

Boston 

Matrix

A tool that categorises products based on 

market share and market growth

Branding

The process of creating a unique name, 

design, or symbol that represents a 

company and its products or services.

Break Even
Is the point at which revenue and total 

costs are the same

Design Mix

Design factors - function, cost and 

aesthetics - are mixed together in 

different ways in order to appeal to 

different.

Digital 

Advertising

A form of marketing that leverages the 

internet and digital technologies to 

connect with customers.

Goods

Tangible items that can be used and 

stored. Businesses make goods and sell 

them to customers, who then own them.

Market 

positioning

The perception of a product or brand in 

relation to competing products in the 

minds of target customers.

Market 

research

The systematic gathering, analysis, and 

interpretation of information about a 

market, including customer preferences.

Market 

segmentatio

n

Dividing a market into distinct groups 

based on shared characteristics, such as 

demographics or buying behaviours.

Market 

share

The percentage of a market's total sales 

that a company or product controls.

Marketing

The process of promoting and selling 

products or services, including market 

research, advertising, and distribution.

Marketing 

mix

A combination of elements (product, 

price, place, promotion) that a company 

uses to market and sell its offerings.

Needs
Products that are required in order to 

survive, eg food, water, clothes

2 Purpose of Business

5 Market Map

Computing Knowledge Organiser – Business Studies
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Market Research

4 Market Segmentation



1 TIER THREE VOCABULARY

Pricing 

strategies

Approaches used to set the prices of 

products or services, such as cost-

based pricing or competitive pricing.

Primary 

research

Is new research that a business 

undertakes itself. It involves collecting 

new data and information that has not 

been collected before.

Product 

development

The process of creating or improving a 

product through research, design, 

testing, and commercialization.

Product Life 

Cycle

the amount of time a product goes 

from being introduced into the market 

until it's taken off the shelves.

Profit
the difference between the amount 

earned and the amount spent

Sales 

promotion

Short-term incentives or activities aimed 

at encouraging the purchase or sale of a 

product or service.

Secondary 

Research

Involves gathering existing data that has 

already been produced.

Services

Intangible actions that cannot be 

stored. Businesses provide services to 

customers, eg hair dressing, train 

journeys.

SWOT 

analysis

An assessment technique that examines 

a company's strengths, weaknesses, 

opportunities, and threats.

Tangible 

Something that is clear enough or 

definite enough to be easily seen, felt, 

or noticed.

Target 

market

A specific group of consumers or 

businesses that a company aims to 

reach with its products or services.

Wants
Products that people would like to have 

but can survive without.

6 Product Life Cycle

9 Costs

30

7 Marketing Mix

8 Advertising

Computing Knowledge Organiser – Business Studies



Distinctive Landscapes of the UK S O R T

Identify the major countries and capitals of the 
United Kingdom (England, Wales, Scotland, N. 
Ireland)​

State Physical and Human factors that make the 
UKs landscapes unique

Define the terms: Upland, Lowland, Geology,

Define the terms AONB and National Park​

Outline the aims of National Parks​

Give specific examples of what 
makes one distinctive landscape you have studied 
unique e.g. Lake District National Park​

Identify and describe Glacial Landforms (formed 
by erosion and deposition)​

To know the meaning of the terms; Honey pot 
sites, Carrying capacity,

Describe how the economy & society has changed 
in rural areas e.g. the Lake District National Park.​

Describe strategies to manage landscapes (such as 
the Lake District National Park); to include 
management of visitors and to repair damage 
(footpath repair)​

Identify Glacial Landforms using OS Maps, Satellite 
Images/Photographs​

Geography Personal Learning Checklists
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Distinctive Landscapes of the UK S O R T

Explain how geology is linked to the distribution of 
distinctive landscapes (e.g. how it affects the 
location of Upland/Lowland areas)​

Explain why visitor pressure is increasing in 
National Parks.​

Explain the formation of Glacial Landforms 
(erosion and deposition).​

Explain negative impacts created by human 
activity in one distinctive landscape e.g. cycle of 
footpath erosion and other 
environmental/social/economic issues.​

Suggest why stakeholders (different groups of 
people) hold different viewpoints about distinctive 
landscapes​

Weigh up (evaluate) the positive and negative 
impacts of visitor pressure and changing rural 
economies and societies.​

Weigh up (evaluate) and rank order the success of 
strategies to manage landscapes in order to justify 
a decision.​

Describe the distribution of Upland/Lowland areas 
of the UK and relationship between the geology.​

Create annotated Field Sketches.​

Carry out a bi-polar survey to assess a distinctive 
landscape​

Calculate a percentage increase​



1 TIER THREE VOCABULARY

Place (Sense 

of)

A geographical concept used to describe 

what makes somewhere special, unique or 

distinct (Human and Physical 

characteristics).

Scale

A geographical concept used to describe the size 

or area covered by a feature. Scale varies from 

small (or local) through to regional, national and 

global.

Geology

The rock type, structure and layout in a particular 

area/landscape (igneous, metamorphic, 

sedimentary)

Relief The shape and height of the land.

Upland

A landscape that is hilly or mountainous. Upland 

landscapes contain large areas of open space 

with few field boundaries (e.g. hedges).

Lowland

An area of low relief (flatter land, closer to sea 

level), which tends to have more human use e.g. 

agriculture and urbanisation (settlements)

Mountain/Vall

ey landscape

A landscape with steep slopes, and deep river 

valleys, often with lakes. Mountains are mostly 

made of more resistant igneous and 

metamorphic rocks.

Plateau/Valley 

landscape

A landscape which has high relief but is very 

wide and flat. At the edges of the plateaus are 

steep vertical cliffs called ‘scarps’, and wide 

valleys. Plateaus are often made of resistant 

sedimentary rocks e.g. sandstone or limestone.

Glacial 

Landform

A natural feature in the landscape formed due to 

the action of glaciers (in the past). These can be 

formed by glacial erosion or deposition.

Visitor 

Pressure

Challenges brought about by people visiting a 

place.

Honey pot 

sites

Places that attract many tourists and which are 

often congested at peak times.

AONB

Area of Outstanding Natural Beauty - an area of 

countryside in England, Wales or Northern 

Ireland which has been designated for 

conservation due to its significant landscape 

value.

5 Problems caused by visitor pressure in Lake Distict

2 Lake District National Park

Geography Knowledge Organiser: Distinctive Landscapes in the UK

4 Diversification strategies in Lake District

3 Causes of Lake District visitor number increase

Carrying Capacity - The ability of a landscape (or 

ecosystem) to absorb the activity of people without any 

lasting damage. Some landscapes/ecosystems have larger 
carrying capacities than others.

Changing rural economies and societies 

- Changes to the types of job/industries 

(economies) and people/ways of life 

(societies) in the countryside (rural = 
population of less than 10,000)



History S O R T

What was life like for ordinary Chinese in 1920?​

How did establish communist control in 1949?​

How did Mao consolidate communist control?​

How successful was the Great Leap Forward?​

How far did Mao modernize the role of women 
in China?​

How far did Mao improve education in China?​

How far did Mao improve healthcare in 
China?​

History & REP Personal Learning Checklists REP
Sin and the Afterlife

S O R T

Explain what a sin is and give two examples of sinful 
acts​

State the name of the seven Cardinal (deadly) Sins​

Describe the difference between a Venal sin and a 
Mortal sin​

Describe what avarice is and explain why it is a Cardinal 
Sin​

Describe what gluttony is and explain why it is a 
Cardinal Sin​

Describe what sloth is and explain why it is a Cardinal 
Sin​

Describe what vanity is and explain why it is a Cardinal 
Sin​

Describe what envy is and explain why it is a Cardinal 
Sin​

Describe what wrath is and explain why it is a Cardinal 
Sin​

Describe what lust is and explain why it is a Cardinal Sin​

Explain what Christians understand about Heaven, Hell 
and Purgatory​

State the name of 3 Norse gods​

Describe what Valhalla is and explain how you get 
there​

Explain how Bondye, Lwa and Papa Legba are 
understood in Voodoo culture​

33
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Book

Wild Swans – Jung Chang

Documentary (YouTube)
Peoples Century – Great Leap

LINKS & FURTHER READING

History Knowledge Organiser
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Lesson 1 - Introduction to Sin

Sin:

A crime against God’s laws.

Venal Sin:

Lesser sins that do not separate us 

from God.

Mortal Sin:

Serious sins that will separate you 

from God.

Cardinal Sins:

The seven deadly sins of 

avarice, gluttony, sloth, vanity, envy, 

wrath and lust.

Lesson 2 - Avarice and Gluttony

Avarice:

Greed - the desire to gather and 

hoard wealth without sharing.

Generosity:

The act of selfless giving.

Gluttony:

Excessive consumption of food, drink 

or other substances.

Obesity:

Medical term for being 

significantly overweight.

Famine:

Situation where crops have failed 

and people are starving.

Lesson 3 - Sloth, Vanity and Envy

Sloth:

An attitude of laziness and entitlement.

Entitlement:

Expecting others to do things for you.

Vanity:

Obsession with one’s own 

appearance, achievements and status.

Envy:

Jealousy of someone else’s 

appearance achievements or status

Harassment:

Crime of persistently 

bothering someone despite warnings.

REP Knowledge Organiser: Sin and the Afterlife

Lesson 4 - Lust and Wrath

Lust:

Strong sexual desire for someone 

or something.

Adultery:

Having sex with someone outside 

of marriage.

Wrath:

Feelings of anger and actions 

of violence, both physical and 

emotional.

Lesson 7 - Voodoo

Haiti:

A country in the Caribbean Sea.

Bondye:

Supreme god of Voodoo tradition who uses spirits 

to communicate with people and interact with 

the world.

Lwa (pronounced Loh-ah):

Spirits representing different 

categories e.g. the mother and the warrior.

Papa Legba:

The guardian spirit who allows 

communication between Lwa and humans.

Lesson 6 - Valhalla

Norse:

Scandinavian people who spread into Britain 

and northern Europe between the 8th and 

11th centuries. Literally means North Men.

Odin:

King of the Norse gods.

Valhalla:

Home of Odin and the norse equivalent of heaven.

Einherjar:

Chosen warriors of Odin who fight, drink and feast 

in Valhalla waiting for Ragnarok.

Ragnarok:

The end of the world in Norse traditions.

Lesson 5 -Heaven, Hell and Purgatory

Dante Alighieri:

14 century Italian poet and author of the Divine 

Comedy.

Divine Comedy:

The story of Dante’s journey through the afterlife.

Heaven:

A positive place where worthy souls go to be in 

the presence of God.

Purgatory:

A place of challenge and reflection where souls go 

to prepare themselves for the beatific vision 

(meeting God).

Hell:

A place of punishment for the wicked and sinful.



French 

La jeunesse (Young people)
S O R T

Talking about children’s lives and rights

Saying what I’m allowed / not allowed to do​

Using expression with avoir​

Giving different points of view

Using si + complex structures​

Talking about what makes me happy​

Saying what is important to me​

Using phrases to discuss fair trade and the 
environment​

Saying what I choose to buy​

Discussing environmental issues​

Using 3 tenses together​

Talking about fundraising​

Writing about a charity project​

USE YOUR VOCAB BOOKLET TO SORT YOUR 
LEARNING

French

Visiter la France (A visit to 
France)

S O R T

Knowing a range of typical French dishes​

Giving information about mealtimes in France and 

comparing it to England​

Giving opinions about different dishes​

Using a range of quantities to buy food at the 

market​

Understanding and taking part in detailed 

conversation in a restaurant​

Using en when it means some / of it / of them​

Using expression with avoir to say how I am feeling​

Meeting and greeting people​

Describing a favourite day in Paris​

Describing a final day in a French town​

Using the past tense​

Finding out tourist information​

Understanding information about tourist attractions​

Writing 90 words about a visit to France using 3 

tenses​

Researching tourist sites to visit a French speaking 
region / country

Presenting information about a French speaking 
region or country​

USE YOUR VOCAB BOOKLET TO SORT YOUR LEARNING

French Personal Learning Checklists
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Spanish 
Los Jóvenes en Acción (Young People)

S O R T

Talk about children’s lives​

Talk about children’s rights

Use the verb poder (to be able to)​

Know phrases to discuss fair trade​

Give different points of view​

Discuss environmental issues​

Use a range of phrases to talk about 
recycling​

Use se debería to explain what people 
should do​

Revise the conditional tense​

Write about fund raising​

Use the preterite tense to talk about a 
charity project​

Read about world issues​

Talk about what how my town has changed​

Use the imperfect tense​

Understand about the celebration el cinco
de mayo​

Use your vocab booklet to sort your 
learning

Spanish 

Una Visita a España (A Visit to Spain)
S O R T

Know a range of typical Spanish dishes

Give information about mealtimes in Spain and compare it 
with England

Know how to give opinions about different dishes

Use a range of quantities to buy food at a market

Understand and take part in detailed conversations in a 
restaurant

Use adjectives with ísimo

Meet and greet people

Use expressions with tener to say how I am feeling

Understand information about tourist attractions

Say what you can visit in a Spanish town​

Describe a favourite day in Spain

Describe the final day in a Spanish town

Use three tenses to talk about tourist sites you have 
been to/like to go to/will go to in the future

Shop for souvenirs​

Use comparatives and superlatives​

Say what you will visit using the simple future​

Revise phrases to describe the weather​

Research tourist sites to visit in a Spanish speaking 
region/Spanish speaking country

Present information about a Spanish speaking region/country

Use your vocab booklet to sort your learning

Spanish Personal Learning Checklists
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Rhythmic Roots: Reggae Performance Skills S O R T

Understand the evolving styles of Jamaican Music 
and the historical context

Appreciate and understand ‘Rastafarianism’ and 
the part that this has played in Jamaican Music

Understand the musical elements (MAD TSHIRTS) 
and their definitions and be able to identify them 
in the music that I listen to

Sing and play as part of an ensemble group using 
appropriate sounds, timbres, voices and pitch.

Learn how to construct and play the chords used in 
Bob Marley’s ‘3 Little Birds’

Strum a chord pattern on the ukulele, developing 
your ability to transition between chords.

Learn to play a simple drum pattern on the drum 
kit and extending this.

Develop your understanding of the term ‘hook’ and 
learn to play this in ‘3 Little Birds’

Keywords

Mento
Ska

Rock Steady
Reggae

Roots Reggae
Dub

Off-beat
Up-beat

Syncopation
Timbali
Organ

Horn section
Acoustic
Electric

Studio Effects
Reverb

Delay
Echo

Distortion
Rastafarianism

Music and Drama Personal Learning Checklists
Drama S O R T

Will have studied a play by Mark Wheeler with 
a contemporary issue at the centre

will have explored a real-life story about a 
young person who has been involved in 
an incident involving drinking​

Will understand the style of docu-theatre 
/ verbatim theatre

Will understand how to use direct address 
in performance

39

Melody

Articulation

Dynamics

Texture

Structure & Form 

Harmony

Instrumentation

Rhythm

Time Signature
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DRAMA KEY WORDS ADJECTIVES

VOCAL SKILLS • abrupt

• angry

• anxious

• assured

• cold

• controlled

• deep

• enthusiastic

• firm

• forceful

• gentle

• harsh

• hesitant

• loud

• sarcastic

• sly

• soft

• stutter

• timid

• trusting

Tone

Pitch

Pace

Intonation

Silence

Pause

Projection

Inflection

Accent

Emphasis

PHYSICAL SKILLS • aggressive

• defiant

• dismissive

• distraught

• distressed

• eager

• eye contact: 

direct, 

focused, 

avoiding, 

accusing

• fearful

• gentle

• rapid

• relaxed

• slow

• sluggish

• smooth

• smug

• strong

• thoughtful

Body Language

Facial Expressions

Gestures

Stillness

Eye-Contact

Posture

Movement

Gait

Stage Presence

Interaction

SPACE PERFORMANCE CONVENTIONS

• anger

• anti-climax

• appreciation

• believable

• delight

• development

• disappointmen

t

• emotional 

response

• empathy

• emphasis

• engagement

• feeling

• focal point

• horror

• interest

• intrigue

• irritation

• light-relief

• realistic

• sympathy

• understanding

Levels

Proxemics

Stage Left/Right

Centre Stage

Transition

Blocking
Cannon
Duologue Sound
scape

Freeze Frame

Narration

Split Scene

Thought-Track

Mime

Improvisation

Physical Theatre

Unison

Monologue

Other Useful 

Vocabulary:

Hot-seating

Character 

Motivation

Warm-Up

Role-on-the-Wall

Genre

Other Useful 
Vocabulary:

Rehearsal

Sound Effects

Naturalistic

Abstract

Minimalistic

Drama Key Terminology
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One night Dan went 
fishing with his friends. 
They left him and he 
was never seen again. 
This play explores what 
happened on that night.



Body Skills:
• Gesture
• Body Movement
• Facial Expression
• Proxemics
• Levels
• Body Language

This term we will be improving our skills in evaluation. 
This is the terminology you should be using.

Can you see any of 
these? When/where? 

What effect did the 
performance have on 
you as the audience?

Performance and Feedback

Vocal Skills:
• Pitch
• Tone
• Volume
• Emphasis
• Pause
• Pace
• Accent

Verbatim Theatre where you quote someone for real life word for word. 

Drama Knowledge Organiser



Art: Pop Art Text Evidenced Refined

I am refining my skills in….

Analysing artists’ styles to influence my 
own work

Using secondary sources to develop ideas

Drawing for design purposes

Compositional skills

Understanding Proportion

I am developing my skills in…

Exploring text and typeface

Problem solving

Creating a personal outcome linked to a 
positive message

Use of colour, pattern, layers in a Pop Art 
style

Cutting skills to produce stencils-
understanding of bridges

Use of registration to layer stencils 
successfully

Art & DT Personal Learning Checklists
DT
Food and Nutrition 

S O R T

I understand how to ensure a hygienic and safe kitchen

I can explain the importance of knife safety and knife 
skills to prevent injury 

I can identify the five different sections of the eat well 
guide 

I understand the importance of a healthy diet

I can name and describe a number of common pieces of 
equipment in the kitchen 

I can describe the difference between the bridge hold 
and claw grip 

DT
Fan Project 

S O R T

I can recall and define the tier three vocabulary in this unit 

I can name tools and equipment 

I can use hand tools and power tools with precision 

I can join materials using an appropriate method

I can evaluate the finish of my work and link this to how 
precisely I have used the tools 

DT 
Textiles 

Evidenced Refined

Use textile equipment safely

Use the sewing machine successfully

Design to a set brief

Cut and shape fabrics

Make a successful final product
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1 TIER THREE VOCABULARY

Analyse
Analyse - examine (something) 
methodically and in detail, typically in 
order to explain and interpret it.

Composition
Composition is the arrangement of 
elements within a work of art.

Contemporar
y Art

The term contemporary art is loosely 
used to refer to art of the present day 
and of the relatively recent past, of an 
innovatory or avant-garde nature

Designs
Designs are plans to explain your ideas in 
a visual way.

Expression
Expression is something that expresses 
or communicates ideas or feelings.

Pop Art

Pop art is an art movement that 
emerged in the 1950s and flourished in 
the 1960s in America and Britain, 
drawing inspiration from sources in 
popular and commercial culture. 
Different cultures and countries 
contributed to the movement during the 
1960s and 70s

Influence
Influence is to be inspired by the style of 
art styles and movements.

Digital art
Digital art is a term used to describe art 
that is made or presented using digital 
technology

Medium

Medium can refer to both to the type of 
art (e.g. painting, sculpture, 
printmaking), as well as the materials an 
artwork is made from

2 Techniques and skills:

44

3 Health and Safety

Explore Pop Art and 
analyse.

Design and Experiment. Create and use stencils.

Typeface and 
Fonts:

Understand the 
difference and 
explore within 
your own work 
when creating 
design work.

Art Knowledge Organiser



1 Continued TIER THREE VOCABULARY

Ben-Day dots 

A commercial printing technique using 
small dots of colour, named after 19th-
century illustrator and printer Benjamin 
Henry Day. American artist Roy 
Lichtenstein, enlarged and exaggerated 
them in many of his paintings and 
sculptures. Other illustrators and graphic 
designers have used enlarged Ben-Day 
dots in print media for a similar effect.

Font

A font is the combination of typeface, 
size, weight, slope, and style to make up a 
printable or displayable set of characters. 
Font characters include letters, numbers, 
symbols, and punctuation marks. Fonts 
because can affect readability, influence 
tone, and reflect professionalism all of 
which will influence how ideas are 
communicated

Primary 
Colours

The primary colours 
are red, yellow and blue. They cannot be 
made by mixing other colours together. 
The primary colours sit equal distances 
apart on the colour wheel.

Refine to improve your artwork

Typeface

Typeface describes an entire typography 
family. For example, Times New Roman is 
a typeface that defines the shape of each 
character. Within Times New Roman, 
however, there are many fonts to choose 
from, such as different sizes, italic, bold, 
and so on.

Mixed 
media

Mixed media is a term used to describe 
artworks composed from a combination 
of different media or materials

4 Artists- Contemporary and Historical 

6 LINKS & FURTHER READING
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5 Extension Task

Explore making a 
protest poster-

exploring different 
text artists.

Explore Pop Art 
further and create 
a piece of work in 
the style of Andy 

Warhol.

Richard Hamilton Andy Warhol Roy 
Lichtenstein

Bob & Roberta 
Smith
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1 TIER THREE VOCABULARY

Hygiene
Keeping things clean and germ-free, 
especially when it comes to food and 
cooking.

Safety
Taking precautions to make sure that no 
one gets hurt or sick while working with 
food or in the kitchen.

Bridge Hold
A way of holding a knife where you grip the 
handle with your hand and rest your index 
finger on the blade for better control.

Claw Grip
Holding food with your fingers curled like a 
claw to keep it stable and stop your fingers 
from getting cut while cutting or chopping.

Knife/Knives
Sharp tools with a blade used for cutting 
and slicing food.

Nutrients
Important stuff found in food that gives our 
bodies energy and helps us grow and stay 
healthy.

Balanced Diet
Eating different types of food in the right 
amounts to get all the nutrients our bodies 
need.

Protein
A nutrient found in foods like meat, fish, 
eggs, and beans that helps our bodies build 
and repair tissues.

Fat

A type of nutrient that gives us energy, 
keeps us warm, and helps our bodies 
absorb certain vitamins, found in foods like 
butter, oil, and meat.

Carbohydrates
A type of nutrient found in foods like bread, 
pasta, and potatoes that gives our bodies 
energy to do stuff.

2 THE EATWELL GUIDE

The Eatwell Guide is a great way of ensuring that you get a balance 

of healthier and more sustainable food. It shows how much of what 

you eat overall should come from each food group.

4 SAFETY IN THE KITCHEN

Safety is extremely important when it comes to working in the kitchen. There

are a few key things to keep in mind to ensure that everyone stays safe while

cooking. First, always wash your hands with soap and water before handling

any food to prevent the spread of germs. It's also essential to handle knives

and other sharp objects with caution, using proper techniques and focusing

on what you're doing. When using the stove or oven, be mindful of hot

surfaces and use oven mitts or potholders to protect your hands. Additionally,

make sure to turn off appliances and unplug them when you're finished using

them. Lastly, be aware of potential hazards like spills, cords, and loose

clothing that can cause accidents, and keep a clean and tidy workspace to

avoid trips and falls.

3 KNIFE SKILLS

There are different ways of cutting food 

depending on the type of food you are 

cutting. Below are two of the most 

common methods: the Claw Grip, and the 

Bridge Hold.

6 LINKS & FURTHER READING

Video:
The Eatwell Guide

http://y2u.be/7MlE4G8ntss

It is important to make sure that if you are about to handle food 
that you prepare yourself. You need to make sure that your 

hands are cleaned and surfaces where food will touch is clean 
too. It is important to make sure that the chopping boards you 

use to prepare meat is on a separate chopping board. Any 
food needs to be stored at the right temperature as well.

PREPARING THE FOOD HANDLER5

Revise:
Mindmap Maker

is.gd/mindmapmaker

Article:
Safety in the Kitchen

https://cpdonline.co.uk/knowledge-

base/safeguarding/kitchen-safety-

rules-for-children/

DT  Knowledge Organise: Food and nutrition
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http://y2u.be/7MlE4G8ntss
https://is.gd/mindmapmaker
https://cpdonline.co.uk/knowledge-base/safeguarding/kitchen-safety-rules-for-children/
https://cpdonline.co.uk/knowledge-base/safeguarding/kitchen-safety-rules-for-children/
https://cpdonline.co.uk/knowledge-base/safeguarding/kitchen-safety-rules-for-children/


DT Knowledge Organiser: Textiles
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Glue your timetable here
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